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GRANDES MARQUES LOCALES 
Give	  up	  sex	  or	  your	  smart	  phone	  ?	  
3	  
22%	  (and	  30%	  females)	  would	  
give	  up	  sex	  before	  they	  would	  
give	  up	  their	  phones.	  
	  
This	  varies	  by	  region,	  with	  
LaMn	  Americans	  less	  likely	  to	  
give	  up	  sex	  	  (10%)	  and	  people	  
from	  APAC	  countries	  more	  
likely	  to	  (31%).	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On	  vacaMons…I	  take	  my	  smartphone/tablet	  with	  me	  
Q3.	  To	  what	  extent	  do	  you	  consider	  that	  your	  smartphone	  is	  an	  important	  item	  to	  take	  on	  holiday?	  
My 
smartphone 
….. 
….. 
Omnibus	  
On	  vacaMons…	  
Q2.	  Which	  statement	  best	  reflects	  your	  opinion?	  
I	  take	  my	  smartphone/
tablet	  with	  me	  
I	  leave	  it	  at	  
home	  
Omnibus	  
Usage	  of	  technology	  devices	  during	  last	  trip	  or	  leisure	  
Q1.	  During	  your	  last	  trip	  or	  leisure,	  did	  you	  use	  the	  following	  technology	  devices?	  
GRANDES MARQUES LOCALES 
How	  Bad	  Is	  It?	  
Mobile	  devices	  usage	  while	  traveling	  
Q4.	  While	  traveling,	  do	  you	  use	  your	  mobile	  devices…	  	  
Several	  Mmes	  a	  day	  !!	  
Only	  for	  
emergency	  
Omnibus	  
Mobile	  devices	  usage	  while	  traveling	  
?	  
Info	  on	  
accommodaMon	  
Info	  on	  
aZracMons/	  
acMviMes	  
Use	  GPS	  
funcMonaliMes	  
Info	  on	  
restaurants	  
Check	  	  
desMnaMon’s	  
weather	  
InformaMon	  
Omnibus	  
Mobile	  devices	  usage	  while	  traveling	  
Q6.	  Do	  you	  do	  the	  following	  using	  your	  mobile	  devices	  while	  on	  holiday?	  
Keep	  a	  
travel	  blog	  
Post	  
comments/	  
write	  reviews	  
Post	  holiday	  
photos/	  	  	  
videos	  online	  
Scan	  	  	  	  	  	  	  	  
boarding	  	  	  	  	  	  	  	  	  	  	  	  
pass	  
Update	  
Facebook/
TwiZer	  status	  
PosMng	  and	  scanning	  
Omnibus	  
Mobile	  devices	  usage	  while	  traveling	  
Q6.	  Do	  you	  do	  the	  following	  using	  your	  mobile	  devices	  while	  on	  holiday?	  
Reserve	  	  	  	  	  	  	  	  	  	  	  	  	  	  
rental	  car	  
Reserve	  
restaurant	  
Reserve	  
aZracMon/	  
acMvity	  /event	  
Buy	  
transportaMon	  
Mcket	  
Reserve	  	  	  	  	  	  	  	  	  	  
hotel	  
ReservaMons	  and	  purchases	  
Omnibus	  
15%	  
24%	  
10%	  
52%	  
Travel	  arrangements	  booking	  with	  mobile	  devices	  during	  the	  trip	  
Never,	  I	  plan	  
all	  my	  trips	  
ahead	  of	  Mme	  
Always,	  my	  
smartphone/tablet	  
is	  my	  new	  travel	  
agent	  
SomeMmes,	  
when	  I	  change	  
my	  iMnerary	  
during	  my	  trip	  
Only	  for	  
emergency	  Omnibus	  
Impact	  of	  connecMvity	  availability	  
MITB	  
The	  connec7vity	  availability	  (Internet,	  Wi-­‐Fi	  access,	  
mobility,	  online/mobile	  payments…)	  really	  impact	  my	  
choice/selec7on	  of	  ..	  
DesMnaMon	  AccommodaMon	   TransportaMon	   AZracMons/	  AcMviMes	  
Mobile	  applicaMons/sites	  use	  while	  on	  vacaMons	  
MITB	  
TO
P	  
3	   Weather	  
NavigaMon	  
O
TH
ER
	  	   CommunicaMon	  (Skype,	  etc.)	  Resorts/hotels	  
ReservaMons/shopping	  portals	  
Airline	  company	  
Currency	  converter	  
Travel	  inspiraMon	  
CriMc/review	  (Tripadvisor,	  etc.)	  
Social	  Media	  
Download	  of	  mobile	  app	  specifically	  for	  the	  trip	  
20.	  	  
MITB	  
Which	  
ones?	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INFLUENCE vs CONNECTIVITY 
0%	  
5%	  
10%	  
15%	  
20%	  
25%	  
30%	  
35%	  
40%	  
U
SA
	  
W
al
t	  D
isn
ey
	  W
or
ld
	  
M
ar
rio
R	  
Ho
te
ls	  
Tr
ip
	  A
dv
iso
r	  
Ca
na
da
	  
Tr
av
el
oc
ity
	  
Lo
nd
on
	  
Be
st
	  W
es
te
rn
	  
Ch
ic
ag
o	  
Pr
ic
el
in
e	  
Th
e	  
Gr
an
d	  
Ca
ny
on
	  
Ti
m
es
	  S
qu
ar
e	  
Bo
st
on
	  
Hy
aR
	  H
ot
el
s	  
Pa
ris
	  
Ca
rn
iv
al
	  C
ru
ise
s	  
M
ai
ne
	  
M
ia
m
i	  
Va
nc
ou
ve
r	  
Br
i(
sh
	  C
ol
um
bi
a	  
Th
e	  
W
hi
te
	  H
ou
se
	  
Tr
iv
ag
o	  
Ca
nc
un
	  
Ai
r	  C
an
ad
a	  
Ba
nff
	  N
a(
on
al
	  P
ar
k	  
Al
be
rt
a	  
To
ky
o	  
Ha
lif
ax
	  
Is
ta
nb
ul
	  
M
on
tr
ea
l	  I
nt
er
na
(o
na
l	  J
az
z	  F
es
(v
al
	  
M
os
co
w
	  
Ca
lg
ar
y	  
St
am
pe
de
	  
W
es
tJ
et
	  A
irl
in
es
	  
Tr
an
sa
t	  
Influence	   Connected	  
CONNECTED Sco
re 
You use the mobile application of this brand on your smartphone 
You connect with this brand while traveling (using your smartphone) 
What	  you	  should	  remember	  from	  this	  presentaMon	  
ü  ConnecMvity	  while	  traveling	  is	  an	  addicMon	  
that	  is	  only	  going	  to	  get	  stronger	  
ü  It	  touches	  almost	  all	  aspects	  of	  the	  
traveler's	  journey	  and	  we	  must	  be	  the	  
“suppliers”	  throughout	  the	  “trip”.	  
ü  For	  influenMal	  Tourism	  &	  Travel	  brands,	  
connecMvity	  is	  an	  important	  driver.	  
Thank	  you!	  
	  
QuesMons?	  
